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THE ETIQUETTE RULESIN THE SPHERE
OF PUBLIC COMMUNICATIONS

Lenv cmamvu — npoananuzuposams mecma u poiu NPAul SMuKema 8 ynopsaoouueaHuu
nYOIUYHBIX KOMMYHuUKayui. Memooonoeus ucciedosanus 6a3upyemcs HA CUCmeMamu3ayuu
KOHKPEMHO-UCMOPUYECKUX (aKMO8 OMHOCUMENbHO NPUpoObl NPAsul smukema u 0000weHus
meopemuyeckux UCCIe008aHUll COYUAIbHOU ¢urocopuu u s3muxu cgepvl nyOIUUHBIX
KoMMyHukayuti. Hayunas Hoeusna 3axnoduaemcs 6 Npo8edeHuu CpPAGHUMENbHO2O aHAIU3A
npasun smuxkema u NYOIUUHBIX KOMMYHUKAYUL, BbIAGIEHUU CBA3U MeHCOY YKA3AHHBIM
(DeHOMEHOM COYUANbHOU JHCU3HU U HENnOCPeOCMBEHHOU 63aUMO3ABUCUMOCIU  NYOIUYHBIX
KOMMYHUKQYULL OM UX 3MUKEMHOU umnepamugHocmu. B cmamve @vi0eneHbl 0CHOGHbIe
KOMMYHUKAMUBHblE DEMPAHCIIMOPbl NPAsUl dmukema 8 nyonuunou cgepe. Jokasano, umo
OHU  SAGNAIOMCA  YHUBEPCALHBIMU — UHOUKAMOPAMU, KOMOpble CHOCOOHbL  YHOPAOOHUUMb
nYyOIUYHbLIe KOMMYHUKAYUU, NPUBHOCA 6 HUX MOPAIbHO-ICMemuyecKue OemepMUuHanmol,
0KA3bI8AMb NO3UMUBHOE GIUSHUE HA MOHAILHOCMb NYOIUYHBIX KOMMYHUKAYUL, Gopmupys
KOMHpPOMUCCHOe nogedeHue. Bwvisod: ommuocumenvHo cgepvl nyOIUUHBIX KOMMYHUKAYUU
npasuia ImuKema 6blNOJHAIM pPONb VHUBEPCANbHO20 pezyaamopa. OHu Ynopsaoouusaiom
nYyOIUYHbIe KOMMYHUKAYUU, NPUBHOCSA 6 HUX MOPANbHO-ICMemuyecKkue OemepMUuHanmol.
Ilpasuna smuxema makdce 0OKa3vI8AOM NOZUMUBHOE GNIUAHUE HA MOHAILHOCMb NYOIUYHBLX
KOMMYHUKAYULL, MPAHCAUPYSL 00XOOUMENbHOCMb, MOIePAHMHOCMb, 01A20NPUCTNOUHOCTb.

Knrouesvie cnoea. smuxem, nyoOIuyHOCMb, KOMMYHUKAYUSL, MOPALb, pecyisimop,
ungopmayus, oowecmaso.

Mema cmammi — npoaHnanizyeamu micye U poib Npasusl emuxemy 8 YNOPAOKYE8AHHI
CyCninbHux KoMmyHikayit. Memooonocisa 00CniOdceHHs IPYHMYEMbCA HA CUCeMamu3ayii
KOHKDEeMHO-iCMOpUYHUX — (akmié w000 Hnpupoou Npaeul emukemy U Y3aedlbHeHHs
meopemuyHux 00CHiOdNCeHb coyianvhoi Ginocoii ma emuxu cghepu nyoaRYHUX KOMYHIKAYIU.
Haykosa Hosusna nonsicac 6 npogedeHui NOPIGHANIbHO2O AHANIZY NPABUN emuKemy 1 NyOIiYHUX
KOMYHIKAYitl, BUSBNEHHI 38’ 3KV MIJNC 3A3HAYEHUM (QEHOMEHOM COYIANbHO2O JHCUMMSL U
be3nocepedHbol 83AEMO3ANEHCHOCIE NYOITUHUX KOMYHIKAYTU 80 emUKemHOol iMnepamueHocmi.
Y cmammi eudineni ocHOBHI KOMYHIKAMUBHI pempaHciAmopu npasuil emuxemy 8 nyOniuHiu
cehepi. Jlosedeno, wo 60HU € YHIBEpCANbHUMU IHOUKAMOPAMU, SAKI 30aMHI YNOPAOKY8amu
nYyONiyHi KOMYHIKAYIl, NPUBHOCAYU 6 HUX MOPANTbHO-eCMemuyHi OemepMiHaHmu, Haoasamu
NO3UMUBHULL 6NIUE HA MOHAILHICMb NYONYHUX KOMYHIKAYIl, Hopmyouu KOMHPOMIcHe
no6edinky. Bucnosok: 8ionocHo chepu cycninbHux KoMyHiKayit npasuia emukemy UKOHYIOMb
POJIb YHIBEpCANbHO2O pecynamopa. Bonu ynopsaokoeyioms cycniibHi KOMYHIKAyii, NPUGHOCAYU 8
HUX MOpaivbHO-ecmemu4ti Oemepminaumu. llpasuna emukemy nO3UMUBHO BNIUBAIOMb HA
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MOHANbHICMb — NYONIYHUX — KOMYHIKAYIU, MPAHCIIO0YU  BBIUAUBICMb,  MOJEPAHMHICMb,
O1a2conpuUCmouHicmo.

Knrwowuoei cnosa. emuxem, nyoaiunicms, KOMYHIKAYis, MOpAlb, pe2yisamop, iHgopmayis
CYCRINIbCMEBO.

The objective of the article is to analyze the plad role of etiquette rules in the
ordering of public communications. The methodologly the research is based on
systematization of concrete historical facts regagdto the nature of etiquette rules and
generalization of theoretical studies of social lpsophy and ethics of the sphere of public
communications. Scientific novelty is in conducttngomparative analysis of etiquette rules
and public communications, revealing the connechbetween this phenomenon of social life
and the direct interdependence of public commuianat from their etiquette imperative.
Conclusion: regarding the sphere of public commatians, the rules of etiquette serve as a
universal regulator. They organize public commutiass, bringing in them moral and
aesthetic determinants. The rules of etiquette hbsge a positive impact on the tone of public
communications, broadcasting courtesy, toleraneegdcy.

Keywords: etiquette, publicity, communication, nlidyaregulator, information society.

Public communications have long ceased to be justva social phenomenon, a
separate activity that manifests itself in all ggiseof social life. Rules of etiquette, as a
general system of social public normativity, byfpening in particular way a regulatory
function, establish the necessary boundaries ofanuactivity, determine the parameters
of freedom in actions and deeds.

The purpose of the article is to make a socio-pbpbgal interpretation of the
etiquette rules in today’s contemporary demonsteapiublicity, and to disclosure their
specific features and characteristics in moderdipgbmmunication.

Formulation of the problem of public communicatioms modern scientific
literature presupposes an analysis of its divasemd that take shape in various spheres
of social activity. The role of etiquette rules isitg obvious in the ordering of public
communications — fitting into the general systemsotial regulators, the rules of
etiquette influence the external side of peopl&kdvior, connected with manners, and
thus communication itself. They can be attributedh® realization of the derivative
public needs that have arisen as a result of thgplaxity of the communicative system
and the dissemination of basic stereotypes in huntaraction.

Indeed, many authors believe that virtually, in omay or another, all of the
philosophy over the past hundred years was prgateeinected with the communication
problems and the implantation of public communamatiechnologies in all spheres of
social life. That is why the focus of publicity reseh is aimed at various forms of
manifestation of this phenomenon — from public ggain the political sphere to the
definition of its sociocultural boundaries: H. Adtn J. Habermas, M. Garcelon,
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E. Giddens, J. Van Dyck, R. Deutsch, M. Davis, SkkiZ, M. Castells, N. Luman,
R. Sennet, T. Flew, N. Fraser. While characterizimg elaboration of the conceptual
apparatus («public sphere», «public communicatioit»3hould be noted that in the
modern domestic scientific literature this notiomshnot yet received a proper
recognition. But, in the western studies such suibjare considered as an organic part of
many social-humanitarian sciences without which emstnding of the information
space formation is inconceivable — S. Naumov, Defg)5. Gusev.

While studying the phenomenon of demonstrativeipiip] one can rely on studies
of the culture of behavior and communication, egitgl and civilization made by —
A. Marten-Fugier, W. Eco, N. Elias, J. Baudrillard, Neidegger, J. Derrida, J. Orlik,
K. Solomka, J. Kamichek, D. Jagera.

Discussions about the notion of publicity have bgeimg on for several centuries,
several attempts have been made to define it #satffom the point of view of the
correlation between public & private in social Jifand then as a politically-
communicative phenomenon.

In general, the public sphere can be describedraalily that combines numerous
mini-publics that can be represented by occasidisglussions. But, let's give our own
definition of the phenomenon of the public sphémeour opinion, «the public sphere is
an artificially created social and communicativalitg oriented to a successful personal
presentation and social representation of indivlgiymersonal contents in a discursive
field, thanks to techniques and technologies, tagetypes of social development».

With such an interpretation, it becomes obvioud #ia appeal to the rules of
etiquette as one of the public translators of pmbcontent, the convenient public
intercultural platform through which a successfualciscultural discussion can be
conducted.

It is known that the origins of etiquette rules age to the common sense and
practical wisdom of the collective mind. Once adlte life a real benefit, they tend to
repeat themselves and be perceived as a certailetprmination. Originating in the
depths of ordinary consciousness, they are capalégflect in their essence the signs of
time and events. In the course of historical dgwmlent, some of them may lose
relevance, and then again find it in the form dcdirdped prescriptions, relapses or simply
stable habits of subsequent generations’ behaliw .requirements for the external side
of behavior received verbal form and systematimatiepending on the social procedure
and appearing as a spontaneous tendency. In s@twidal eras, the etiquette rules
were proclaimed in the head of state. This maratesbncern not only for the foreign
and domestic policy, but also for the regulationiraérpersonal relations. Today the
etiquette rules are included in the general sysiebusiness publicity, presenting some
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demonstrative publicity. Thus, V. Hoyer in his boekow to do business in Europe»
specifically highlights the section in order to aamt the reader with the rules that have
developed in business communication circles, anld @onditions that allow him to feel
comfortable and free without causing bewildermemd &idden smiles from the side
[16].

It should be noted that according to Arendt [1k fhenomenon of publicity is
already manifested by the Greeks and determinedsoa®se opportunity to identify
yourself personified and unique, to obtain the ustadf indistinguishable individual
existence. «The policy, and therefore the very pubfiace, was the place of the
strongest and bitterest dispute, in which everybad to convincingly distinguish
himself from all others with an outstanding actrevand achievement, proving that he
lives as one of the best. In other words, the opaiblic space was reserved for the
excellence, for the individual; it was the only qggawhere everyone had to be able to
show how he gets out of mediocrity, what he realiy his indispensability» [Ip. 55].

Along with the modern understanding of communicats an objective process of
transferring information from one subject (sourt@ernother subject (recipient), in the
postmodern space there’s an understanding of comation as a modern process of
constructing new meanings, interpretations, bemavimorms and rules - etiquette. This
Is due to the fact that modern society claims teehsome kind of innovation in its
comprehension (in the scientific literature, we near era called as «informational»,
«postindustrial»), which indicates the immanencecwfural factors that become the
main resources of modern communication: «xcommupitagystem, the translation of
experience, the production of knowledge, creatogtipdustry ...» [1%. 52].

Regulatory determination of etiquette rules is rfemted in those cases when it
becomes necessary to standardize or create "@aitifi|arameters of public actions and
actions for one or another purpose. In this cabe, fmules provide formalized
modifications of public behavior — models, stergety, patterns. As a regulation, the
etiquette rules do not simply define the area afeptable or appropriate, the most
acceptable actions and deeds for a particulartgityabut also get the mandatory status.
In etiquette regulation, the rules and the canothie degree of imperativity aimed at the
outside of the behavior. With the help of etiquettées, the procedure of actions is
implemented, a technique of behavior is createdh witspecial instrumental public
fullness. By regulating the external, formal sidebehavior, the rules regulate the
behavior of people both in extraordinary events andll manifestations of people’s
public life: everyday life, professional employmescial and personal connections and
contacts.

If to try to define the boundaries of rules as #luregulator, then it becomes
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possible to conditionally distinguish the areasodial life it traditionally covers. First
of all, this is public verbal communication. Hetleg etiquette rules offer specific figures
of speech for different pre-specified situatiorenirsimple ones, such as greetings and
farewells, to more complex ones, such as dialoguegotiations, talks, and
explanations. Common decency includes the reqummier intonation, sounding in
the conversation, and the choice of topic, sulbpédiscussion. These requirements are
set for a specific purpose: to find the best sofutto the problem, to come to an
agreement and mutual understanding, to avoid amibs strifes, conflicts, etc.

US experts on negotiations R. Fisher and W. Urywshow the course of the latter
depends on the observance of the rules of speeplette. Without setting the task of
describing the art of introducing etiquette ruletithe strategy of negotiations, let us
turn only to the example described by the authbnsis - R. Fisher and W. Ury suggest,
— it's better to talk about yourself, and not abthise with whom negotiations are
conducted. The issue looks more convincing whesgoied from your point of view,
and not depending on how the other side sees itvamgd Therefore, the most
appropriate phrases are those coming from thedeston, but not from the second. For
example, «l feel betrayed» instead of «You havekdmothe word». The authors
emphasize that such etiquette technigues are fan fiormal courtesy. There are
complex moral and psychological processes behiscttiat either contribute to success
in negotiations, or hinder it: «it is difficult tohallenge you when you talk about your
feelings. You give the same information, howeveitheut provoking a defensive
reaction that will interfere with the perceptionyafur message» [1p, 9-18].

Another area of public life, covered by etiquetseaaregulator, is associated with
movements and actions — people’s body motions gkisg Etiquette in this case
corrects posture, gestures, facial expressiongmipg on the actor and circumstances.
Endowed with meaning, some expressive means acaguideep semantic content
becoming signs. It is in this regard, when the ngtcific movements and actions
become the part of the course of action, they esgoneell-established social value, or, on
the contrary, diminish it. Thereby, evaluative jodEnts, censures or approvals of
various variants of motion symbols are formed ie fpublic opinion. Through the
widespread brought to automaticity actions and mmrds it is possible to discover and
understand the complex interweaving of social cofioes and contacts, intentions, and
goals of specifically historical, national or umigal character. The US specialists
emphasize, in the USA movements with a straightebedy symbolize strength,
aggressiveness, and trust. This posture connatbsirfayourself, respect for others and
pride in yourself. On the contrary, when we seeuached figure of a stumbling and
inactive person - we can "read" the loss of staliggity and rank. The position of the
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body, therefore, is a visible symbol, capable ofv&ying the message to the addressee
or observer.

The rules of etiquette form specific recommendatioegarding the pre-agreed
circumstances and recurring life situations (gregtifarewell, expression of joy and
condolence, pleas and remorse). However, they tldefme a strategic line of behavior,
but rather correct its visual public side. The regumients included in the rules of
etiquette are aimed at giving the hidden phenonaggiaprocesses an obvious existence
fixed in the universal forms, reflecting in eachrtmaular case both specific historical
conditions and the individual traits of each person

Each time the etiquette rules represent verballynfdated calls to action or bans,
certain kinds of advice and edification, sometirdescribing the system of proper acts
and actions in detail. Thus, Vladimir Monomakh prest «water and feed the beggar,
above all honor the guest, wherever he came froomnwner or nobleman, or
ambassador... Visit the sick, and attend the fungrawe are all mortal. Do not let a
person go by not greeting him, and say a kind workdim» [4,p. 60]. Along with such
detailed recommendations, etiquette rules can baulated laconically and extremely
generalized: "do not make noise," "do not littdRLiles of etiquette can be of reference
nature, describing in detail the manner to acthis obr that situation, for example:
mixing tea with sugar should be noiseless. Aftat,tlry the tea with a spoon, and then,
putting the spoon on the saucer and turning thengtipthe handle to the right, take the
cup by the handle with your right hand, bring iyytr lips and drink tea in small sips.

According to their functioning, the rules of etidgigeare antinomic. This is mainly
because they offer and exclude one and the sanuog Hwt same action at the same time
depending on the specific situation and subjecaativity. For example, in one case,
some kind of greeting is acceptable according tmdgoanners, and in another the same
version of greeting is unacceptable and even repsshle.

The rules of etiquette broadcast the aestheticadljpyable mainly through the
requirements of observing harmony and limits inlikbavior, which bears the stamp of
the era, the nature of people’s activities anducitstances. The aesthetic orientation of
the rules of etiquette affects the creation of autitul form of acts and actions that
brings pleasure and satisfaction. To create beautimnners, the rules of etiquette
require modesty and restraint, rejection of allesualwkward, violent. «Good manners»,
according to Schiller, «are nothing but an aesthatv, a bridle a civilized person puts
on himself in the external expression of his fegdinGood manners require from a
person a certain degree of power over his sensdsast some ability to interrupt the
purely passive state of the soul by an act of ieddpnt activity, and retard the rapid
move from feelings to action by means of reflexi¢h®, p. 498-508].
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The rules of etiquette bring a special kind of pziblbmmunication, which is called
courtesy, to life. A tendentious orientation towsardjection, withdrawal from a series of
methods, ways, and means of carrying out acts etmha takes place here. Courtesy is
a style of communication, in which attention iso#o the individual characteristics of
other people, their sense of dignity. Courtesyatesl the privilege of tranquility, getting
rid of importunity and bothersomeness, the possibib carry out personal intentions
without interference from people around wherent possible to do without contacting
someone. The rules of etiquette do not presuppadevation or reflection, as well as
procrastination. The delay or hesitation in choosthg form of behavior can be
interpreted as an inability to be courteous or igigpcourtesy.

The etiquette rules correspond in a certain way withtal norms. They reproduce
them by representing the same behavior restrictiand prohibitions, the same
boundaries that delineate the space of what is ipsitnte and unauthorized, allowable
and unacceptable. However, in this case, the dteuale is drawn, in the behavior, to
the individual, and the moral norm to the genewdé.rit is the rules of etiquette that
influence behavior only through the external publae of acts and actions.

The etiquette rules contribute to the spread anabksthment of tolerance as a
moral principle of conversation and communicatitself. To be tolerant means to
assume possibility for the existence of individahbracteristics of others, to respect
their sense of self-esteem, their desires, andaigpis. V. Malakhov writes in his work:
«To be tolerant, particularly means to endure, tthstéand another - as he is, to
recognize that she or he has the right to livahitok and to do in his own way» [12,
p. 329-330].

The etiquette rules are part of the implementatibthe moral justice principle.
Justice is associated with a set of judgmentsalatfundamentally correlated with the
mechanism of etiquette regulation: justice mean®lilow all the established rules of
behavior or it means to be objective, impartial.

Impartiality, as one of the characteristic featucdsjustice, finds its concrete
manifestation through the etiquette rules. The nagomh process, in which several
parties are involved, can be an excellent examipite Bo effectively solve the discussed
issues and to reach an agreement, formal mandegquyrements are provided, which
put the negotiation participants initially in thanse starting positions: an equal number
of representatives of the parties, the introductidrregulations to justify positions,
successive statements, and so on.

The etiquette rules put a public person in a positdere the choice has to be
made: to be who you are or whom you want to be smtéhe imminent threat to the
established order (ritual, ceremony) or to be potiit of courtesy, dealing with the

41



I'VMAHITAPHUI YACOIIUC 2017 Ne 2

accepted, agreed rules. To translate the moral iasugp and cordial, the rules of
etiquette must be flexible. They do not represelttighh degree of obligation while
including in the system of public duties.

In public communication, the etiquette rules aréeab influence the tone, the
emotional mood of communication. And this explathe use of the expression «the
etiquette rules» through identical expressions likgood tone», «politeness»,
«courtesy», «decency». The etiquette rules arghdeules of the game in the sense that
they are capable of causing imitations. You caim tifteem, get a certain degree of skill.
In this point, the etiquette rules affect the amratand playback of role and status
models of behavior.

The article identifies the main communicative spesikd the etiquette rules in the
public sphere. It is proved that they are universdicators that are able to organize
public communications, bring moral and aesthetitemieinants in them, to make a
positive impact on the tone of public communicagioby projecting a compromise
behavior.

In modern public communication, public opinion coig the observance of the
etiquette rules, thus people’s behavior acquiré®umity, stability, repeatability and so
that the principle of social unity is realizing,lwes are transforming, interests and aims
are realizing. The phenomenon of public commuroceti now needs precisely
philosophical conceptualization, since the techesquand technologies of public
communications are quite vividly developed in pssienal practice but do not have a
conceptual-categorical basis, they’re giving onip@saic picture and are at the level of
experienced, inductive observations.
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