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Formulation of the problem. Existing management mechanisms, such as planning and programming
for the development of the cultural sector, despite their complexity and widespread use in the practice of
managing the sociocultural sphere, do not provide sustainable results that can be achieved in the cultural
sector in the context of the implementation of reforms in the budgetary sector and the use of programmatic
financing of culture . It is absolutely necessary to develop and apply innovative technologies in the
management process, taking into account the complexity of the tasks facing cultural subjects in connection
with the adaptation of self-justifying management mechanisms, as well as taking into account the needs of a
post-industrial (information) society, as well as updating the consumer audience of cultural products and
services. The use of an integrated approach to the formation of innovative management mechanisms will
improve management efficiency, as well as ensure the development of innovative processes both in the
sphere of culture in general and in its individual subjects. The purpose of the article is to develop scientific
and methodological recommendations for innovation models based on the use of integrated approaches in
managing cultural enterprises and supporting development, as well as to study theoretical and
methodological problems in the systematization of these methods. The methodological basis of the research
in the article is the scientific work of the authors in the field of economics of culture, innovation
management, management in the field of culture, as well as social partnership. The research was carried out
on the basis of general scientific methods of research - a systematic approach, analysis and synthesis,
methods of typological and comparative analysis, empirical methods. The object of the study is the sphere
of culture, which needs conditions in which organizational and financial reforms are carried out, as well as
the development and application of innovative management methods. The hypothesis of the study. In
general, there is a great practical demand for research activities aimed at the relevance of the dissertation
research topic, the development of the main directions and strategic priorities of the national economy of
the cultural sphere of the region. The same can be said about the priorities of strategic management and the
main directions of the regional industrial component, that those priorities and directions that we mentioned
determine the goal, objectives, subject and object of this research work, presented on the basis of an
assessment of the increased effectiveness of the management system for the development of the cultural
sector municipal districts of the region. Presentation of the main material. The scientific novelty of the
results of the research carried out by the authors is as follows: the essence of strategic management of the
cultural sphere is determined as a targeted activity to create socio-economic and legal conditions for the
regular and balanced development of the cultural space and meeting the needs of the population for cultural
services; Methodological recommendations have been developed to improve the effectiveness of the
process of strategic management of the regional cultural sector based on the implementation of promising
management effects in the process of industry development. The originality and practical significance of
the study. The practical significance of the article lies in the fact that the developed software-design method
and the multidimensional assessment method can be applied in order to increase the innovative effects
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obtained from project activities in the sociocultural sphere. The practical significance of the article is also
determined by the use of theoretical and methodological works proposed by state bodies and local
governments, as well as the possibility of their use by the heads of economic entities of the specified region
in the process of forming measures that can ensure the sustainable development of the cultural sphere of the
region. Conclusions. The scientific novelty of the research results lies in the fact that scientific and
methodological recommendations have been developed for improving and applying models of innovative
management in the field of culture, and the use of an appropriate mechanism has been proposed to increase
the innovative effect of the project program. Recommendations are given for optimizing management
strategies in the field of culture for its further development.
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EKOHOMIYHU AHAJII3 PIBHS IHHOBAIIMHOI' O PO3BUTKY
3AKJIAJIIB KYJIbTYPHU ABEPBAMKAHY

THocmanoexka npobremu. IcHyIO9i yrpaBITiHCHKI MEXaHI3MH, TaKi SIK IJIAHYBAaHHS Ta MPOTPaMyBaHHS
PO3BUTKY cpepr KyJIbTYPH, HE3BAKAIOUHN HA 1X CKJIATHICTH 1 MIHMPOKE BUKOPUCTAHHS B MIPAKTHUII yIIPABITiH-
HS COLIIOKYJIBTYPHOIO Cheporo, He 3a0e3MeUyIoTh CTINKUX Pe3YIbTaTiB, SKMX MOXKHA JIOCSTTH B KYJIbTYpHii
cdepi B KOHTEKCTI BIIPOBaHKEHHS pedopM y Or0/pKeTHIH cdepi Ta BUKOPHCTAHHS MPOTPAMHOTO (iHAHCY-
BaHHS KyInbTypH. Bkpaii HE0OXiHO po3po0IIATH Ta 3aCTOCOBYBAaTH IHHOBAI[IHI TEXHOJIOTIi B YIIPaBIIiHChH-
KOMY TIPOILIECi, BpaXOBYIOUH CKJIQJHICTh 3aBJaHb, IO MMOCTAIOTH Mepel] cy0’eKTaMu KYJIbTypH Y 3B’SI3KY 3
a/lanTalli€l0 CaMOBUIPABAaHMX MEXaHi3MIB YNPaBIiHHS, a TaKOXX BpPaxOBYIOUM IMOTPEOM MOCT- iHAY-
cTpianpHOTO (iH(GOPMAIIHOTO) CYCHIIBCTBA, & TAKOX OHOBJICHHS CHOXXUBYOI ayAUTOPIii KyIbTypHUX IIPO-
IYKTiB 1 MOCTyT. 3acTOCYBaHHSI KOMIIEKCHOTO MiJX0My 10 (OpMyBaHHS iHHOBAI[IHHUX MEXaHi3MiB yIpaB-
JIIHHS JTO3BOJIUTH IMiJIBUIIMTUA S(PEKTUBHICTh YIPABIIHHS, a TaKOX 3a0€3MeYUTH PO3BUTOK IHHOBAI[IHHUX
MpOIIECiB K y cepi KyIabTypH 3arajiom, Tak i B OKpeMux ii cy0’ekTax. Memorw cmammi € po3poOka Hay-
KOBO-METOJIMYHUX PEKOMEHJIAIliN 00 IHHOBAIMHUX MOJIENeH Ha OCHOBI BUKOPHCTAaHHS KOMIUIEKCHHUX
MiAXO/IB B YIPaBIiHHI MiAPHUEMCTBAMH KYJIbTYPU Ta CYIPOBOJY PO3BHTKY, a TAKOX JOCIIIKEHHS Teope-
THUKO-METO/IOJIOTIYHUX MPOOJIEM Y CHUCTEMATH3aIl] IIUX METOIB. Memodon02iuHO 0CHOB0I0 OOCTIONCEHHS
B CTaTTi € HAyKOBA JiSUTHHICTH aBTOPIB Yy Taldy3i eKOHOMIKH KyJIbTYpH, IHHOBAI[iIHHOTO MEHEDKMEHTY, Me-
HE/DKMEHTY Y cdepi KyJIbTYpH, a TAaKOXK COLIAIBHOIO MapTHepcTBa. JlociikeHHs BUKOHAHO HA OCHOBI 3a-
raJIbHOHAyYKOBHUX METOJIIB JOCIIDKCHHS — CUCTEMHOTO IiIX0/Y, aHaJli3y Ta CHHTE3y, METOJIB TUIIOJIOTiY-
HOTO Ta MOPIBHAJIBHOTO aHali3y, eMIipUYHUX METOIiB. 00 ckmom docniodcenns € cepa KyJabTypH, sKa
nmoTpedye yMOB, y SIKUX 3iHCHIOIOTHCS OpraHi3alliiiHi Ta (iHaHCOBI pedopMH, a TaKOK PO3POOIEHHS Ta
3aCTOCYBaHHS IHHOBAIIIMHUX METOJIB YIPaBIiHHA. [ inomesa 0ocniodcents. 3arajoM iCHYE BEJIMKHM MpaK-
TUYHUI NOMUT Ha HAYKOBO-IOCTIIHY IisUIbHICTD, CIIPSIMOBAHY Ha aKTYalbHICTh TEMU TUCEPTALiIHOIO J0-
CJIIJUKEHHS, PO3POOKY OCHOBHHMX HAMpPSAMIB 1 CTpaTeriyHUX MPIOPHUTETIB HAIIOHAIBHOT €KOHOMIKH chepu
KyJIbTypu periony. Te x came MOXHa CKa3zaTH PO MPIOPUTETH CTPATETiYHOTO YIPABIIHHS Ta OCHOBHI
HaNpsIMH PErioHAFHOI MPOMHUCIIOBOT CKJIaI0BO1, IO Ti MPIOPUTETH Ta HANPSMKH, SIKi MU Ha3BaJl, BU3HA-
YaroTh METY, 3aBJIaHHS, IPEAMET i 00’ €KT TAHOTO JITOCIiPKEHHS, IPECTaBIEHOTO Ha OCHOBI OIIHKY IIi/IBH-
HIEHHS! €)eKTHBHOCTI CUCTEMH YIPABIiHHS PO3BUTKOM c(epu KyIbTYpU MyHIIUIATBHUX paliOHIB 00IaCTi.
Buxnao ocnosnoco mamepiany. HaykoBa HOBH3HA pe3yNbTaTiB MIPOBEIEHOTO aBTOPAMHU JIOCITIJKEHHSI TTOJIsI-
ra€ B TOMY, IO CYTHICTh CTPATETiYHOTO YMPAaBIiHHS KYJIbTYPHOIO CHEPOI0 BU3HAYAETHCS SIK LIJIECIIPSIMO-
BaHa JAisJIbHICTH 31 CTBOPEHHSI COLIalIbHO-€KOHOMIYHHUX 1 MPaBOBUX YMOB JJIsl PEryJIIPHOrO Ta 30aJlaHCOBa-
HOTO PO3BUTKY KYJBTYPHOI c(epu. TUIOINI Ta 3aJ[0BOJICHHS MOTped HAcelleHHS B KYJIbTYPHUX IOCIyTrax;
Po3pobieno meTonnuHi peKoMeHAalil MI0A0 MiABUILEHHS €()EeKTUBHOCTI MPOLECY CTPATEriyHOro ympas-
JHHA KyJbTYPHOIO C(Eepor0 perioHy Ha OCHOBI BIPOBAKEHHS MEPCIEKTUBHUX YIPABIIHCHKUX €PEKTIB y
MPOLIECI PO3BUTKY Tany3i. OpuciHanbHicmb [ NPAKMUYHA 3HAYyulicmes 0octioxcenus. TlpakTuuHa 3Ha4y-
IIICTh CTATTi MOJISITA€ B TOMY, L0 PO3POOJICHHUI MPOTrpaMHO-IU3aiHEPCHKUM METOJ] 1 METO]] OaraToOBUMIp-
HOTO OIIIHIOBaHHS MOXYTh OYTH 3aCTOCOBaHi JUIA IMiABHIIEHHS iHHOBAILIMHUX €(eKTiB, OTpUMAaHHX BiX
MPOEKTHOT JISUTLHOCTI B COIIOKYJBTYpHil cdepi. [IpakTHuHe 3HAYEHHS CTATTI BU3HAYAETHCS TAKOXK BHKO-
PHUCTaHHSIM TEOPETUKO-METOJNYHUX HAIIPAIIOBaHb, 3aPONIOHOBAHUX JIEP)KABHUMH OpraHaMH Ta OpraHaMu
MICIICBOTO CaMOBpSAYBaHHS, a TAKOXX MOXUIMBICTIO iX BHUKOPHCTaHHS KEPIBHHKaMHU CyO’€KTIB rocroja-
PIOBaHHS 3a3HAYEHOTO PErioHy Yy mpoueci GopMyBaHHS 3aX0/iB IIOA0 MOXE 3a0€3MEUUTH CTANUN PO3BUTOK
KyIbTypHOI cepu periony. Bucrnosku. HaykoBa HOBH3HA pe3yibTaTiB JOCITIDKEHHS TOJSATAE B TOMY, IO
PO3p0O0JIEHO HAYKOBO-METOAMYHI PEKOMEHAIil I0J0 BIOCKOHAJCHHS Ta 3aCTOCYBaHHS MOJENeH iHHO-
BaI[ilHOTO MEHEIKMEHTY Yy cdepi KyJIbTypH Ta 3alpONOHOBAaHO BUKOPUCTAHHS BiAMOBIZHOIO MEXaHi3My
IMIIBHINCHHS 1HHOBAIliHOTO e(eKTy mporpama npoekty. Hamano pexomenmamii momo onTumisamii crpa-
Terii ynpaBiiHHA c(heporo KyIbTYpH I 11 TOIATBIIOT0 PO3BUTKY.
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Problem statement. Innovation is an in-
tegral part of the creative process in the cultural
sphere. Creative activity with immanent-
innovative properties fundamentally determines
the creation of original works in the field of cul-
ture. Innovation in the cultural sphere also serves
as a positive stimulus for the development of
innovation in other areas of social and economic
life. Innovation in the cultural sector also stimu-
lates innovation in many other areas of activity,
and it should be noted that they directly influ-
ence the development of such activities as fash-
ion, publishing, and computer games.

The creation of innovations in culture is
carried out either by one creative person or by
groups of several creative people. It is no secret
that the human factor is the most important
feature of the cultural sphere, which significantly
distinguishes this sphere from many other
spheres of social and economic life. To create a
high innovative potential of culture, it is
necessary to develop a model of -cultural
management, based on the specifics of the
application of innovations in the cultural sphere.
It should be noted that updating the cultural
sphere, further strengthening and expanding
consolidated efforts to develop and support

innovative processes in the cultural sphere will
lead to the formation of an innovative
competitive society.

Analysis of the research results. Sections
of state statistics on culture contain information
about the main, most important government in-
stitutions: cinemas, theaters, museums, circuses
and cultural and leisure centers.

Analysis of the table shows that the
situation with the development of historical
museums is more favorable, which, in turn, is an
indicator of the development of cultural tourism,
based on the historical and cultural attractions of
our country.

The purpose of the article is to develop
scientific and methodological recommendations
for innovation models based on the use of
integrated approaches in managing cultural
enterprises and supporting development, as well
as to study theoretical and methodological
problems in the systematization of these methods.

Presentation of the main material.
Based on the table. 1, we can state the fact that
the museum fund remains in a stable position,
which also plays an important role in the interest
of society in the cultural fundamental.

Table 1 — Dynamics of museum distribution for 2010-2021

2010 {2011 (2012 |2013 {2014 |2015 [2016 (2017 |2018 |2020 (2021
Number of museums - total 226 | 227 | 227 | 228 | 233 | 234 | 236 | 238 | 239 | 240 | 240
including:
history museums 67 68 68 73 76 76 77 77 77 76| 76
memorial museums 39 39 39 39 40 41 41 42 42 42 42
ethnographic museums 69 69 69 66 67 67 67 67 67 69 69
art museums 39 39 39 39 39 39 40 41 41 41 41
Other museums 12 12 12 11 11 11 11 11 12 12 12
The number of museum visitors 1804 |1846 |2084 |2212 |2531 |2578 |2697 (3003 [3171 | 711 |1501
is only a thousand people
including:
in history museums 685 | 735 | 913 | 988 (1390 | 1408 1408 |1691 |1766 | 411 | 972
memorial museums 177 189 | 165 | 191 | 203 | 183 | 190 | 183 | 181 48 95
ethnographic museums 559 | 541 | 549 | 579 | 519 | 600 | 588 | 573 | 585 | 129 | 256
in art museums 265 | 268 | 328 | 253 | 280 | 247 | 344 | 369 | 449 74 | 140
Other museums 118 | 113 129 | 201 | 139 | 140 | 167 | 187 | 190 | 49 38
For every 1000 people 202 | 204 | 227 | 238 | 269 | 270 | 279 | 309 | 323 71| 150

Source: [5]
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Figure 1 — Museum fund
Source: developed by the authors

Based on the above information, we can
say that the number of visits to museum cultural
institutions has increased almost 1.1 times over
the past ten to eleven years. An analysis of Table
1 also shows that the growth was 2.6 times due
to the favorable situation with the development

17,5%

5,0%

of historical museums, which, in turn, is a clear
example of how cultural and educational tourism
is developing in the country. Theaters also show
higher growth rates, followed by cinemas and
museums.

28,7%

17,1%

Figure 2 — Percentage of cultural museums
Source: developed by the authors

Visits to historical museums amounted to
31.7% in 2021, while regional history museums
accounted for 28.7%, while at the same time cul-
tural art museums are of no small importance.

If we compare the dynamics of the
indicator “number of visits per year for large
cultural institutions”, we can determine the
following relationship: compared to all other
cultural institutions, theaters with higher prices
have the largest annual increase in audience,
which cannot be said about other cultural
institutions; on the contrary, museums those with
lower prices have had higher annual growth rates
over the past decade [5].

We can conclude that the demand of those
who are engaged in the consumption of cultural
services has a higher price elasticity. Studying
the graphs based on the analysis of the dynamics
of changes in the main indicators reflecting the
activities of organizations of the structural
components of the cultural complex allows us to
conclude that the general conditions that
determine the trend in the share of services in
institutions in the past. Therefore, as a result of
the analysis of practical results and statistical

data in the field of culture, we can conclude that
in modern economic conditions there is a great
need for the innovative development of cultural
institutions, and an absolute and necessary
condition for this development is the formation
of financial and human resources. Formation of
the industry, as well as successful the
functioning of the economy in market conditions
becomes one of the primary tasks. However, it
should be noted that the process of
comprehensive and  widespread use of
commercial functions in the work of cultural
enterprises seems impossible due to the fact that
these objects are very different in their
“commercial potential” [3].

There is a gradual transition to new
technologies in  museums, libraries and
restoration work. The cultural sector is gaining
increasing international recognition as an area
with great development potential. In the modern
information age, human resources and,
accordingly, investments in human capital are
gradually becoming increasingly important, and
in such a period the cultural sphere can give a
new impetus to the development of society [4].
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Consequently, for the correct understand-
ing and solution of this strategic task, cultural
study and creative use of the historical experi-
ence of economically developed countries in
Azerbaijan is becoming increasingly important.
In this regard, the laws and decrees signed by the
President of the Republic of Azerbaijan Ilham
Aliyev gave new impetus to the development of

libraries in various regions of the country, which,
in turn, is an important factor. Therefore, librar-
ies have a significant impact on further increas-
ing the intellectual and cultural potential of the
socio-economic regions of the country (Table 2).
Thus, it is necessary to look at the main indica-
tors in the field of culture in the Republic of
Azerbaijan in 2015-2021.

Table 2 — Dynamics of development of the largest cultural institutions in 2015-2021

2015 | 2016 | 2017 2018 2019 | 20209 | 2021
Number of public libraries 3291 | 3242 3088 2978 2942 | 2922 | 2915
Number of club establishments 2729 | 2650 2539 2370 2319 | 2231 | 2221
Number of cinemas 7 10 11 9 7 5 5
Number of professional theaters 28 28 28 28 28 29 29
Number of concert halls 14 14 15 15 15 16 16
Number of museums 233 | 234 236 238 239 240 240
Number of circuses 1 1 1 1 1 1 1
Number of zoos 1 1 1 1 1 1 1
Number of cultural and recreation parks 347 | 347 348 348 348 351 351
Number of historical, cultural, architectural, 28 28 28 28 28 25 25
artistic and ethnographic reserves
Number of immovable historical and 6308 | 6308 5363 5363 5363 | 5693 | 5496
cultural monuments
Number of children's music, art and 237 | 238 240 239 237 236 236
painting schools (at the beginning of the
school year)

Source: [5]

As can be seen from the table, from 2015
to 2021 there is a downward trend in the number
of public libraries to 376 units, the dynamics of
the number of club premises is 508 units, but the
number of museums increased by 7 units, and
concert venues - 2 units. As for circuses,
professional theaters, historical and ethnographic
reserves, their number is quite stable.

In our opinion, this trend is due to a
decrease in demand for the services of state
cinemas, especially in the regions. The problem
is that cinemas in the regions are not equipped
with digital equipment, which lags behind world
and domestic premieres in terms of repertoire
and, as a result, closes them due to
unprofitability. This trend is also observed in
club establishments.

The analysis of the composition of the
creative industries proposed in the UN report
allows us to conclude that new areas of creative
activity, which, first of all, connect the public
with the creative industries sector, are based on
and interconnected with traditional cultural
institutions engaged in the preservation of
cultural heritage and are necessary platform for
generating content for innovative creative
products. The task of stimulating the creation,
production, distribution and consumption of

innovative products and services of the creative
industries unites not only all stakeholders in the
cultural sector, but also representatives of
government and business. To take concerted
action to develop the creative industries, it is
necessary to study this sector of the economy,
consisting of state cultural institutions, non-state
or independent commercial and non-profit
organizations, as well as individual
entrepreneurs. For example, the situation with
the development of creative industries using the
example of Sheki, which, due to its status as a
cultural life, attractive for cultural tourism, hav-
ing a rich palette of cultural events and long-
term programs of cultural cooperation with na-
tional and foreign regions, is of significant inter-
est for studying the composition and situation
creative industries organizations. Project activity,
thus, becomes a catalyst for the introduction of
market mechanisms in the field of culture, de-
veloping and complementing the creative prod-
uct, which are works of art of different genres,
with a system of management, marketing and
distribution. In connection with the above, we
consider project directions for the development
of creative industries as innovative forms of ex-
istence of the cultural sphere in market condi-
tions.



Table 3 — Types of cultural activities classified by the UN as creative industries

Groups

Types of cultural activities

Group 1. Cultural heritage

Cultural objects: archaeological excavations,
museums, libraries, exhibitions;
Traditional culture: folk art and crafts, festivals and holidays.

Group 2. Art

Fine arts: painting, sculpture, photography, antiques;
Performing arts: music, theater, dance, opera, puppet theater.

Group 3. Media

Publishing and media: books, press, publications;
Audiovisual arts: cinema, television, radio, other broadcast media.

Group 4. Functional creativity

Design: interior and graphic design, fashion, jewelry, toys;

New media: software, video and computer games, digital content;
Creative services: architecture, advertising, research activities in the
field culture, entertainment industry.

Source: developed by the authors

The creation of new models in the field of
culture is also determined by the expansion of
the range of tasks of cultural institutions, includ-
ing: “solving social problems, developing social
communication, stimulating creativity, attracting
investment and increasing the competitiveness of
the region.” These tasks, in many ways, deter-
mine the directions of project activities in the
field of culture, forming a platform for interac-
tion between government and non-government
organizations and stimulating the development
of instruments of state support for the cultural
sector as a whole.

Thus, insufficient access to space, low
level of awareness of the population about places
where cultural values are presented, lack of skills
in possession and correct interpretation of
cultural values, inconsistency of cultural
products with modern trends and requirements,
increased level of competition between the
public and commercial sectors of culture. In the
global network of the Internet, television, leisure,
a high level of attraction among the population,
especially young people, and other economic
and social factors are beginning to play an
increasingly important role in people's lives. The
results of the impact of the above factors on the
cultural sphere are reflected in statistics. The
decrease in the share of cultural services in the
overall structure of paid services to the
population indicates that cultural services are
gradually becoming a smaller part of paid
services provided to the population. One of the
reasons for this is the strong development of the
service sector in the Republic of Azerbaijan as a
whole and, as a result, the increase in the variety
of paid services provided to the population. It is
no coincidence that in this case competition
between various branches of the service sector is
sharply increasing, as a result of which cultural

services continue to lose their positions.
However, if we characterize the effective
demand of the population for cultural services,
or more precisely the dynamics of the share of
cultural institutions in the structure of consumer
expenditures of households, then we should note
the presence of dynamics towards an increase in
expenditures on culture. Thus, it can be noted
that culture as an object of state cultural policy
in the Republic of Azerbaijan means a set of
state institutions for the moral education of the
population, such as museums, exhibition halls,
theaters and cinemas, cultural centers and
palaces. The activities of these institutions are
mainly aimed at preserving cultural heritage, as
well as supporting various folk professions and
arts [7]. In other words, for the public
administration of the Republic of Azerbaijan,
culture remains an element of social policy,
requiring constant allocation of subsidies from
the state budget, and at the same time has a
relatively low level of profitability (in many
cases, no income). Management of this area is
carried out in a targeted manner and essentially
consists of two main directions: legislative
regulation and budgetary financing, which, first
of all, are aimed at implementing the threats
provided for in the target programs being
developed. The cultural sector is mainly
represented by  state-owned  enterprises
traditional for the cultural sector.

State programs for the protection and
development of culture, embodying the
implementation of cultural policy, are developed
by the Government of the Republic of
Azerbaijan. The first target program was
approved on December 21, 2012 by Government
Decree No. 506-1VQ. Currently, the Law of the
Azerbaijan Republic No. 1256-VQD dated
October 1, 2018 is in force (Azerbaijan

-11 -

ISSN 2221-8440

YACOINUC EKOHOMIUHUX PED®OPM Ne 2(54)/2024

(¢



-12 -

ISSN 2221-8440

newspaper, November 9, 2018, No. 253,
Collection of Legislation of the Azerbaijan
Republic) [8].

The list of World Cultural Heritage sites is
constantly expanding. As of 2012, the World
Heritage List includes 962 properties (745
cultural, 188 natural and 29 mixed). On average,
28 properties were added to the list each year
from 1978 to 2012. Every year, the number of
objects recognized as universal cultural values
fluctuates significantly from year to year, but
never falls to zero. As of 2019, the World
Heritage List includes 1,121 properties, of which
869 are cultural, 213 natural and 39 mixed, in
the 167 countries of the UNESCO Convention
Concerning the Protection of the World Cultural
and Natural Heritage. Each object has its own
identification number. In order to reflect the
degree of development of economic and social
relations in society, government expenditures on
social protection were chosen as an indicator.
When calculating this indicator, the costs of
solving problems facing the population, such as
illness,  disability, old age, alimony,
unemployment, and financial difficulties are
taken into account.

Conclusion and prospects for further
research. Looking at the current state of the cul-
tural sphere, we can conclude that culture makes
an important contribution to the formation of
human capital, the quality of labor resources, the
creation of a favorable economic climate in the
region, as well as increasing the prestige of the
country at the international level. In modern
conditions, the role of the cultural sector as an
important component of the service sector is in-
creasing. Culture is one of the key elements of
human relations, which is becoming increasingly
prominent in the globalized business world. The
results of the implementation of reforms in the
field of culture, first of all, affect the sustainabil-
ity of these enterprises, as well as the financial
security of organizations. If innovative manage-
ment methods are not applied in a timely manner,
these results will lead to the unprofitability of the
existing cultural provision system and the effec-
tiveness of cultural institutions. At the stage of
independent development, the progress of socie-
ty was more pronounced in all areas of cultural
activity, creative pursuits and tendencies to ex-
periment.
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Thus, effective management of the cultural
sector in new conditions is characterized by the
modernization of existing methods of work of
cultural institutions and the use of innovative
methods, reform of the budget system, changes

in the institutional space of culture,
strengthening  the  managerial role  of
organizations.
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